The Tasting Room

Iconic, Modern American, Fine Dining Restaurant

Offered exclusively by: King & King Business Advisors
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Legal Disclaimer

King & King Business Advisors, (a King & King, LLC company), hereafter referred to as King
& King, has been appointed the exclusive broker and transaction representatives for this
Iconic Fine Dining Restaurant business (hereafter referred to as “TTR”).

All questions and inquiries regarding this transaction should be directed to King & King.
Employees of the Business shall not be contacted. By receiving this document you have been
registered as a (“Recipient”) of this brochure and understand the terms outlined herein.

The information in this brochure was provided by TTR or its agents and from other sources
believed to be reliable. Recipient understands that the information might contain “Forward-
Looking Statements.” No representation or warranty is made by King & King as to the
completeness or accuracy of such information including financial information, financial pro
forma or interpretation of such information by King & King or subsequent information which
may be supplied.

This brochure is for the confidential use of the Recipient for the sole purpose of assisting in its
evaluation of the potential acquisition of the Business. The Recipient agrees that any
information contained in this brochure will not be used for any other purpose than to
consider the acquisition of the Business.

Forward-Looking Statements

Such forward-looking statements are subject to a number of risks, assumptions and
uncertainties that could cause the Business' actual results to differ materially from those
projected in such forward-looking statements. These risks, assumptions and uncertainties
include: the ability to complete systems within currently estimated time frames and budgets;
the ability to compete effectively in a rapidly evolving and price competitive marketplace;
changes in the nature of regulation in the United States and other countries; changes in
business strategy; the successful integration of newly acquired businesses; the impact of
technological change; and other risks referenced from time to time.

Contact:

James M. King, Principal, CBI, ACP

King & King, LLC (dba: King & King Business Advisors)
3300 Olney Sandy Spring Road, Olney, MD 20832
www.KingandKingl.I.C.com

E-Mail: jking@kingandkingllc.com

Phone: 410-303-6378,

Facsimile: 410-549-5160
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Introduction - The Tasting Room

101 N. Market Street, Frederick, Maryland 21701

Established in 2001, The Tasting Room restaurant and wine bar has earned a reputation
as a modern American force in the Frederick area. Combining the essence of Frederick and
the modern styles of New York, The Tasting Room provides diners with an experience to
remember.

Situated in the heart of Frederick’s historic district, The Tasting Room captures the
energy of Market St. with floor to ceiling windows and a 180° panoramic view. Fresh local
ingredients and unwavering consistency have been the benchmarks for this ultra-successful

Michael Tauraso establishment.

WASHINGTONDC Ratings & Reviews

The Tasting Room

Amarican | Fradarick

oRoON sEavCe

27 26 $48

Floor4o-celling windows bordering a “bright, contemporary intenor® mean this "sophisticated” Fredernck
“avorite® is Meraly "a place 10 5@ and be seen™ while panaking of “wonderiul®, “well-axeculed” New Amearican
fare, "superd martins” and an "exdensive” wine list; I's a "splurge” and can be "crowded”, but with
"exceptional” service, it's sulted %0 a "specal cccasion.”
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Overview

For some The Tasting Room is a romantic fantasy destination, for others it’s a culinary
excursion to the hustling and bustling streets of New York City. Founded in 2001, The Tasting
Room has become one of the very few premier fine dining restaurants in the town of
Frederick, Maryland. The Tasting Room, situated on the corner of Market and Church Streets
in downtown Frederick offers a cosmopolitan atmosphere second-to-none and a menu to

match.

In addition to it’s great location, intimate atmosphere, excellent service, and exquisite
menu items The Tasting Room is a financial success. with revenues in 2009, 2010, 2011, 2012 &
2013 of $2,198,076, $2,350,784, $2,598,284, $2,416,010 & $2,450,257 respectively. Management
reports Seller’s Discretionary Cash Flow (SDCF) in the same years to be $492,054, $501,334,
$558,173, $452,232 & $560,831 respectively (average approximately 20% net per year).

Frederick is located in Frederick County in the northern part of the state of Maryland,
and is occasionally considered part of Western Maryland. The city has served as a major
crossroads since colonial times. Today it is located at the junction of Interstate 70, Interstate
270, U.S. Route 340, U.S. Route 40, U.S. Route 40 Alternate and U.S. Route 15 (which runs
north-south). In relation to nearby cities, Frederick lies 46 miles west of Baltimore, 49 miles
north and slightly west of Washington, D.C., 24 miles southeast of Hagerstown, Maryland,
and 71 miles southwest of Harrisburg, Pennsylvania. The city has a total area of 23.13 square

miles.

As of the 2010 U.S. census, there were 65,239 people residing in Frederick city and
roughly 27,000 households. The city's population grew by 23.6% in the ten years since the
2000 census, making it the fastest growing incorporated area in the state of Maryland with a

population of over 50,000 for 2010.

Frederick's historic downtown houses more than 200 retailers, restaurants and antique
shops along Market, Patrick and East streets. Restaurants feature a diverse array of cuisines,
including Italian American, Thai, Vietnamese, and Cuban, as well as a number of regionally

recognized dining establishments, such as The Tasting Room.
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The National Restaurant Industry

Excerpted from the National Association of Restaurants website:

2014 Facts at a Glance

o $683.4 billion: Restaurant industry sales.

e 3.6%: Restaurant industry sales increase in nominal terms.

e 1.2%: Restaurant industry sales increase in real (inflation-adjusted) terms.
e 990,000: Restaurant locations in the United States.

e 13.5 million: Restaurant industry employees.

o 10%: Restaurant workforce as part of the overall U.S. workforce.

e 47%: Restaurant industry share of the food dollar.

e Eight in 10: Restaurant owners who started their industry careers in entry-level
positions.

e Nine in 10: Salaried restaurant employees who started as hourly workers.
¢ Nine in 10: Restaurants with fewer than 50 employees.
e Seven in 10: Restaurants that are single-unit operations.
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2014 Restaurant Industry
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The Local Market

Excerpted from livability.com website:
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The orange glow of a setting sun enhances the romantic
appeal of Carroll Creek Park in downtown Frederick, Md.
Curved bridges extend over the water, and street lights
bathe red brick pathways in warm light. It's one of many
settings in this historic and artistic haven that residents and
visitors find alluring. Tall church steeples rise above 18th-
century buildings that house martini bars, boutique shops
and art galleries.

Downtown Frederick emerged from economic decline
during the late 1960s and survived a devastating flood in
1976. But perhaps it's greatest comeback stems from recent
revitalization efforts that helped tum the downtown area into
a magnet for East Coast artists.

Residents have seen steady income growth, falling
unemployment and a high occupancy rate that continues to
spark development of residential and commercial projects,
In 2003, the state designated downtown Frederick an Arts &
Entertainment District, which allows artists and craftsmen to
sell their work tax free. This lured many artists to the area,
and residents and service-oriented businesses followed,
More than 2,500 historic properties in the downtown area
have been renovated for modem use while preserving
Colonlal-era architectural elements. Beyond more than a
dozen antique shops are food markets, bookstores, bottle
shops and wellness centers, all within walking distance of
residences.

performers, movies and sing-alongs with a Wurlitzer organ.
Key Indicators

+ 5.8 percent unemployment

* 4.04 percent average income growth

« 5.8 percent vacancy

Quick Facts About
Frederick

Population:
67,086

Med. Age:

Med. Household
Income:
$68,081

Med. Home Price:
$196,899

Average Work
Commute:
18 MINUTES

Those living in and around downtown Frederick use recreational facikities like Diggs Pool,
which has water features for young children, and Baker Park, offering tennis courts,
athletic fields, playgrounds and a small lake. An incredibly dog-friendly city, many shops
and even some restaurants allow dogs, while Dog Park gives canines a place to run
around. Locals crowd into cafes and small music venues 1o hear up-and-coming
musicians, while the Weinberg Center for the Arts features shows by many well-known
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Business Information

Legal name of business entity which owns the operating business: TR LTD.
Entity type: Maryland Close Stock Corporation

Trade name: The Tasting Room

Maryland SDAT Tax Id#: D06367981

Date of formation: June 26, 2001

Business office address: 221 North Market Street, #1, Frederick, Maryland 21701
Place of business address: 101 North Market Street, Frederick, Maryland 21701

Facilities: There is a long term, transferrable lease in place which management reports is
below current market rates

President, CEO, Resident Agent: Michael A. Tauraso

Business hours: Lunch Monday-Saturday 11:00AM-2:30PM, Dinner Monday-Thursday
5:00PM-10:PM, Dinner Friday & Saturday 5:00PM-11:00PM, Happy hours Monday-
Thursday 3:00PM-6:00PM, Closed on Sundays

Financial records: Annual financial records and reports along with copies of tax returns
will be made available as required during the regular course of due-diligence.

License required: Business, Food/Health Department, Alcohol
Number of employees: Sixteen (16) full time and fourteen (14) part time.

Litigation and Ability to Sell Assets: Management advises this writer there are no
agreements or litigation blocking the sale of these assets.

Selling price: $1,650,000
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Historical Analysis of Operations

2009 2010 2011 2012 2013
SALES $2,195,075 2,350,784 2,598,284 2,416,010 $2,450,257
COST OF GOODS SOLD
Food & Beverage 720,086 773250 884525 813013 816513
Labor 534,149 585180 612448 605541 597218
Casual Labor 916 0 600 15109 1916
Restaurant Supplies 48,141 58846 54619 52350 56415
Total Cost of Sales 1,303,292 1417276 1552192 1486013 1472062
Gross Profit 891,783 933508 1046092 929997 978195
GENERAL & ADMIN. EXPENSE
Advertising 329 22,433 29,035 13,273 24,381
Auto & Truck 17,365 11,416 7,772 8,235 7,253
Bank Charges & CC Fees 63,148 67,047 66,535 62,447 63,275
Charitable Contributions 1,413 800 0 3,000 1,250
Depreciation & Amortization 46,811 37,779 22,521 73,937 103,979
Employee Benefit Program 0 0 0 0 0
General Supplies 1,649 1,377 0 0 0
Insurance 29,660 43,521 42,196 67,783 37,982
Meals & Entertainment 4,684 5,392 5,887 652 766
Office Supplies 15,091 13,934 10,672 8,931 12,170
Professional Fees 22,113 25,243 27,480 31,680 27,513
Rent 67,301 74,009 97,542 97,984 69,576
Repairs & Maintenance 49,925 21,154 41,075 37,968 34,249
Taxes & Licenses 62,012 67,503 72,350 69,053 62,678
Telephone & Pager 4,745 8,145 8,428 7,462 5,072
Utilities 34,179 36,303 42,021 39,288 40,589
Non Tax Deductible Expenses
50% Meals & Entertainment 4,685 5,392 5,887 662 766
Officer Health Insurance 5,146 6,598 6,888 5,136 3,883
Payroll Tax Credit for ER SS Tax 16,284 19,907 24,151 24,201 25,961
Total G & A Expense 446,540 469,953 510,440 551,702 521,343
NET INCOME BEFORE INTERESTS 445,243 463,555 535,652 378,295 456,852
Gain on Fixed Assets 0 0 0 0 0
Interest Expense -1,867 -1,213 -715 -4,286 -3,723
Interest Income 30 0 0 0 0
NET INCOME BEFORE OFFICER'S SALARY 443,406 46,462,342 534,937 374,009 453,129
Officer's Salary -52,903 -66,598 -50,000 -54,953 -53,900
NET INCOME (PER BOOKS) 390,503 395,744 484,937 319,056 399,229
Add Back
Officer's Salary 52,903 66,598 50,000 54,953 53,900
Depreciation & Amortization 46,811 37,779 22,521 73,937 103,979
Interests (net) 1,837 1,213 715 4,286 3,723
Bottom Line Seller Discretionary Cash Flow $492,054 $501,334 $558,173 $452,232 $560,831
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(Provided by management and said to have been based
on the business income tax returns)
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Photographs
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